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Fake “Organic"” Bodycare
ALERT Companies Go to Court

The family owned Dr. Bronner’s Magic
Soaps filed a lawsuit in California Superior
Court today against numerous personal
care brands to force them to stop making
misleading organic labeling claims.

Dr. Bronner’s and the Organic Consumers
Association (oca) had previously warned
offending brands that they faced litigation
unless they committed to either drop their
organic claims or reformulate away from
main ingredients made from conventional
agricultural and/or petrochemical mate-
rial without any certified organic material.
ocA members are expected to be witnesses
and provide evidence of fraud and decep-
tion in support of Dr. Bronner’s complaint.

www.organicconsumers.org/bodycare/

How Your Diet Affects Global Climate Change

7 Food accounts for 13% of all Greenhouse Gas
emissions.

< Red meat and dairy are responsible for nearly
half of all greenhouse gas emissions from food
for an average us household.

2 Replacing red meat and dairy with chicken,
fish, or eggs in your diet for one day per week
reduces emissions equal to 760 miles per year
of driving.

2 Switching to vegetables one day per week cuts
the equivalent of driving 1160 miles per year.

www.organicconsumers.org/articles/article_11662.cfm

Affordable Electric Cars Soon to Hit US Market

Although several manufacturers now provide elec-
tric cars for the price of a small home ($50k-$100k),
Norwegian automaker Think Global announced it
will have an affordable electric car available for envi-
ronmental-minded consumers in North America
within 18 months. The battery-powered vehicle will
be priced below $25,000 and will be able to travel up
to 110 miles on a single charge, with a top speed of
about 65 mph.

www.organicconsumers.org/articles/article_11714.cfm
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Alert: Last Chance to Take
Action on Farm Bill?

The deadline on the 2007—now
2008—Farm Bill has been a mov-
ing target, but the conference
committee is currently set to
conclude its work soon. We need
as many e-mails as soon as pos-
sible to urge Congress to pass a
Farm Bill that increases funding
for organic, transition to organic,
and nutrition programs, rather
than simply more subsidies for
corporate welfare and biofuels.
salsa.democracyinaction.org/o/642/
campaign.jsp?campaign_KEY=24318

Celebrate World Fair Trade Day May 10

Join us in celebrating Fair Trade on May 10, 2008! Fair
Trade means a fair price for farmers and artisans, a
better future for our planet, and a tastier, higher qual-
ity product for you.

On Saturday, May 10, Organic Consumers will join
with people from 70 countries worldwide to celebrate
World Fair Trade Day and highlight the importance
and benefits of Fair Trade.

We’re trying to set the world record for the World’s
Largest Fair Trade Coffee Break: At 3pm Eastern/
Noon Pacific, Fair Trade supporters around the world
will take a break to enjoy a cup of Fair Trade coftee.

www.organicconsumers.org/fairtrade.cfm

Web Video: A Crude Awakening: The Oil Crash

We've built our civilization to depend on it. We con-
sume as much oil in a single day as it would take to
fill enough barrels to encircle the entire planet. It’s our
Achilles heel, and geologists and economists agree
there’s a major problem on the horizon. Have we hit
our peak, and what massive implications will that
have on our lives in both the short and long term?
video.google.com/videoplay?docid=-703701197044020456
www.oilcrashmovie.com/

Written and edited by
Craig Minowa & Ronnie Cummins



How to Shop at Whole Foods Market

The merger of Whole Foods Market
with Wild Oats highlights the benefits
and drawbacks of this organic retail
giant. Although Whole Foods Market
certainly provides a “feel good” shop-
ping experience for millions of con-
sumers, it’s important to keep in mind
that weM isn’t nearly as green as it pre-
tends to be.

For many consumers, Whole Foods
Market offers the only access for green
and organic products. If Whole Foods
Market is the only option available in
your area, here are some important tips
for the organic-minded shopper:

2 Look for locally grown produce:
Whole Foods offers only a limited
supply of local produce, although
it is well labeled. Reduce the
burden of long-distance food
transportation on the planet by
askingyour wrM produce manager
to stock more local produce.

7 Not everything is as “natural”
or “organic” as you might think:
Although Whole Foods doesn’t
carry products with trans fats or
artificial coloring, everything else
is fair game, including mMsG and
IBGH, so being a vigilant label
reader is still a necessity. Look for
the uspA organic label.

< Whole Foods

has taken the

Rip out Your Lawn...

“But the act | want to talk about is
growing some, even just a little, of
your own food. Rip out your lawn, if
you have one, and if you don't, look
into getting a plot in a community gar-
den. Measured against the problem we
face, planting a garden sounds pretty
benign, | know, but in fact it's one
of the most powerful things an indi-
vidual can do to reduce your carbon
footprint, sure, but more important,
to reduce your sense of dependence
and dividedness: to change the cheap-
energy mind."”

Excerpt from author Michael Pollan's
editorial in the New York Times this
week on dealing with Climate Change
in your everyday life.

position that unions aren’t valid. It is the second

largest union-free food retailer, right behind
Wal-Mart. Don’t assume the employees are all
adequately trained in understanding how to
distinguish between products that are and are

not truly organic and natural.

< The oca always recommends supporting your
locally owned food co-op, farmer’s market, csa
or independently-owned natural food store, first
and foremost, (search for resources near you in
ocA’s Local Buying Guide at organicconsumers.org/

btc/BuyingGuide.cfm)
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Apologies:

Clarification of “Organic”
Companies That Did Not Test
Positive for Carcinogen

Although the last issue of Organic
Bytes was accurate, the third
paragraph of our online alert that
Bytes linked to had a typo.

The fourth paragraph of the alert
correctly states that oca sent
Cease and Desist letters to the
following companies and certi-
fiers that did NOT test positive
for Dioxane contamination but
which DO include petrochemi-
cal compound(s) combined with
conventional agricultural mate-
rial, without any organic material,
in the main cleansing ingredients
in products labeled “Organic” or
“Organics™

» Juice Organics

» Avalon Organics

» Kiss My Face

» Obsessively Organic

» Desert Essence Organics
» Head Organics

» Ikove Organic

» Ecocert.

Please Donate

We need your support today to
continue to our work fighting for
the rights of organic farmers and
organic consumers!

organicconsumers.org/donations.htm

Note to co-op & natural food store subscribers:
Organic Bytes is a great tool for keeping your staft and
customers up to date on the latest issues. Feel free to
print for posting on bulletin boards and staft break

tables. You are welcome to use this material for your

newsletters.

Subscribe to Organic Bytes:
organicconsumers.org/organicbytes.cfm

For many more daily headlines:
organicconsumers.org/archives/log.cfm

Organic Bytes is a publication of the Organic Consumers

Association - 6771 S. Silver Hill Drive - Finland, MN 55603
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